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       Era bonus demografi sedang terjadi di Indonesia. Negara perlu memanfaatkan 
momentum era bonus demografi dengan meningkatkan kualitas penduduk 
Indonesia. Menurut indeks daya saing global kualitas sumber daya manusia di 
Indonesia masih rendah, bahkan terjadi penurunan pada pilar skills dimana hal 
tersebut mengukur kemudahan perusahaan dalam mendapatkan sumber daya 
manusia yang bertalenta. Maka hal tersebut dapat memicu terjadinya ‘war of 
talent’. Sehingga untuk menyelesaikan permasalahan tersebut maka PT. Telkom 
Indonesia (Persero) Tbk perlu meningkatkan employer branding agar menjadi 
perusahaan yang dipilih oleh calon pekerja yang berasal dari generasi Z. 
       Penelitian ini bertujuan untuk membahas dan menganalisa pengaruh empat 
dimensi dari employer brand terhadap person-organization fit dan hasil moderasi 
use of social media dalam menjadikan perusahaan yang employer of choice di PT. 
Telkom Indonesia (Persero) Tbk. Metode yang digunakan dalam penelitian ini 
adalah metode kuantitatif dan teknik non-probability sampling dengan kategori 
judgmental sampling. Data yang telah diperoleh dalam penelitian ini, dengan cara 
menyebarkan kuesioner online kepada 153 generasi Z yang berstatus mahasiswa 
dengan batas usia 18 – 25 tahun dan berdomisili di wilayah Jabodetabek. Hasil data 
yang diperoleh, kemudian di olah dengan menggunakan metode Structural 
Equation Model (SEM) melalui aplikasi IBM AMOS versi 24. 
       Hasil dari penelitian ini menemukan bahwa work culture berpengaruh positif 
terhadap person-organization fit, person-organization fit memediasi secara positif 
terhadap employer brand dan employer of choice, kemudian use of social media 
memoderasi secara positif terhadap person-organization fit dan employer of choice. 
Pada penelitian ini salary and incentive tidak berpengaruh positif terhadap person-
organization fit, diversity tidak berpengaruh positif terhadap person-organization 
fit dan ethics and CSR tidak berpengaruh positif terhadap person-organization fit.  
       Berdasarkan hasil yang diperoleh, perusahaan PT. Telkom Indonesia (Persero) 
Tbk harus lebih fokus dalam membangun employer branding perusahaan melalui 
pemanfaatan social media @livingintelkom agar dapat menjadi perusahaan yang 









Kata Kunci: Employer Branding, Person-Organization Fit, Use of Social Media, 









       The era of demographic bonus is happening in Indonesia. The state needs to 
take advantage of the momentum of the demographic bonus era by improving the 
quality of the Indonesian population. According to the global competitiveness 
index, the quality of human resources in Indonesia is still low, and there has even 
been a decline in pillar skills, which measures the ease with which companies can 
get talented human resources. So this can trigger a 'war of talent'. So to overcome 
these problems, PT. Telkom Indonesia (Persero) Tbk needs to improve its employer 
branding so that it becomes the employer of choice company chosen by job seekers 
from Generation Z. 
       This study aims to discuss and analyze the influence of the four dimensions of 
employer brand, person-organization fit and the results of moderating the use of 
social media in making the company becomes employer of choice at PT. Telkom 
Indonesia (Persero) Tbk. The method used in this research is quantitative method 
and non-probability sampling technique with judgmental sampling category. The 
data obtained in this study, by distributing online questionnaires to 153 generation 
Z who are students with an age limit of 18-25 years and domiciled in the 
Jabodetabek area. The data obtained were then processed using the Structural 
Equation Model (SEM) method and using the IBM AMOS version 24 application. 
       The results of this study found that work culture has a positive effect on person-
organization fit, person-organization fit mediates positively on employer brand and 
employer of choice, then the use of social media moderates positively on person-
organization fit and employer of choice. In this study, salary and incentives have 
no positive effect on person-organization fit, diversity has no positive effect on 
personal-organization fit and ethics and CSR has no positive effect on person-
organization fit. 
       Based on the results obtained, the company PT. Telkom Indonesia (Persero) 
Tbk must focus more on building employer branding through the use of social 
media @livingintelkom so that it can become a company that is the employer of 
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